
.: Case Studies

.: David O. Marlow Photography

David O. Marlow had no shortage of clients when he came to us. It wasn't a question of
expansion, it was a question of establishing a web presence that could capture and reflect the
elegance and simplicity his photography stood for. After showing him a few potential layouts, he
decided to go with a minimal, user-friendly navigation system using flash animation. The ability
to display his portfolio with a click of a button or a URL has provided him with that much more
free time.  

Visit his website at:

http://www.davidomarlow.com
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.: Case Studies

.: Foundry Studiosis a recording studio based near downtown Seattle. As an up and coming business, theyneeded a corporate identity to compete with other recording studios in and around Seattle. Thiswould include a new website, logo, and business card. That's where Digital Resource Mediacame into play. The logo, business card, and website was specifically designed to match theblack and red interior of the studio, thus establishing a cohesive and consistent thread that tiestheir business identity together. Visit their website at: http://www.foundryforsound.com
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http://www.foundryforsound.com


.: Case Studies

.: Bidbadwolf.comsells items on eBay on behalf of their clients. They needed a web presence that could not onlyhandle traffic, but effectively brand their company image. Since their service was primarily auser-friendly one, they required a simple user interface, an informative website, flyers, and amemorable mascot to promote their service to the widest range of audience possible.Visit their website at: http://www.bidbadwolf.com  

 3 / 3

bidbadwolf/index.html

